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Gio-Art can

into your ōǊŀƴŘΩǎΧ
turn the streets of NYC

personal living billboard
and data collection epicenter

Street Fairs Custom Events Pop-Up Shops

With
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that is synonymous with doing business in NYC.

Gio-Art is uniquely positioned to

slice through the red tape

Apply our decades of experience and 
let us save you the time, money, and aggravation 

that comes with dealing with all city and local agencies. 

Gio-Art has the most experience in NYChandling Permitting, 
Logistics, Ever-changing Regulations, Event standards and Guidelines. 

We will also coordinate and provide access to 
Private security firms, NYPD, DOS, DOT, Mayor's office of Media and 

Entertainment, Street Activity Permit Office, and ¢ƘŜ aŀȅƻǊΩǎ hŦŦƛŎŜ ƻŦ 
Citywide Event Coordination and Management

Using our close relationshipsto make your event perfect!



4

Gio-Art has been b¸/Ωǎ premier production company

specializingin Increasing brand recognition 
through street-level public sphere marketing efforts.

We can provide corporate display placement anywhere in NYC, 
turn-key pop-up shops andexclusive access to street fairs. 

Gio-Art can put your brand/product exactly where the people can 
see, hear, taste, touch, smell andexperience it first-hand.
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For the last 25 years

Gio-Art currently maintains 
exclusive sponsorship rights to to

More than100
of bŜǿ ¸ƻǊƪ /ƛǘȅΩǎ

Largest andmost recognized 
street fairs. 

These events are attendedby 
millions of international tourists 

and New Yorkers alike.

Saks 5th Avenue Magazine Shoot John Legend Performs at Bloomingdale's 
Holiday Windows Unveiling 2019

WE CAN ACQUIRE PERMITS

FOR ANY LOCATION 

IN NYCFOR YOUR COMPANY 

ωCORPORATE PRODUCT LAUNCH
ωPOP-UP LOCATION
ωMOBILE MARKETING TOUR
ωPRODUCT SAMPLING PROGRAM
ωMOVIE PREMIER
ωFILMING LOCATION 
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When Warner Records 
wanted to make a statement 
at the Sombr ŀƭōǳƳ ǊŜƭŜŀǎŜΧ

We made it happen!
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Sombr album release at Canal St & Orchard St 2025 {ƻƳōǊ 5Ŝōǳǘ !ƭōǳƳ άL .ŀǊŜƭȅ Yƴƻǿ IŜǊέ

άLǘ ǿŀǎ ŀƴ ƘƻƴƻǊ ǘƻ ōŜ ŀōƭŜ 
to shut down the street that I grew 

up on for a hometown album 
ǊŜƭŜŀǎŜ ǎƘƻǿΦέ

ά¢Ƙŀƴƪǎ ǘƻ ŜǾŜǊȅƻƴŜ ǘƘŀǘ ŎŀƳŜ ƻǳǘΦ
It could all end for me today and I 
would be more than satisfied with 

ǘƘŜ ŜƴŘƛƴƎέ
- Sombr 2025

Sombr Instagram post detailing the event 
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rhode  
Window reveal & Product launch

@ Sephora Times Square 
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Hailey Bieber / rhode Window Reveal @ Sephora Times Sq. 09/04/2025

Custom rhode photo booth
Thousands lined up outside Sephora Times Square
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When the pinnacle of automotive

70th anniversary in styleΧ
sports luxury wanted to celebrate ƛǘΩǎ 

Ferrari turned tous.
Gio-Art provided everything (with the exception of the gorgeous cars) to make this happen.

We literally rolled out the red carpet - and made a street-level showroom, that put the finest offerings 

ŦǊƻƳ ǘƘŜ ŀǳǘƻƳŀƪŜǊΩǎ ŦŀōƭŜŘ ƘƛǎǘƻǊȅ ƻƴ full display.

From lighting, sound equipment, barricades, permits, security, street teams, wi-fi hotspots, down 

to the actual red carpet, we made CŜǊǊŀǊƛΩǎ тлǘƘ ōƛǊǘƘŘŀȅ ƛƴƛǘƛŀǘƛǾŜ, turn-key.
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Covered by The New York Times, USA Today, The Wall 

Street Journal, The Daily News, Esquire, WPIX, Fox 

News, NBC, CBS, ABC and affiliates, 1010 WinsΣ aŜƴΩǎ 

Health, Motor Trend, Bloomberg, NY 1, and many 

others.

Ferrari finished first 
and took its rightful place in the ǿƛƴƴŜǊΩǎ ŎƛǊŎƭŜ 

with news outlets and enthusiasts alike.

FerrariBecame the highest trending automotive brand  on Instagramand Twitter during the week of the event.

- 39% increase in foot traffic       - 2.5K+ email captures - 6K+ Tweets and re-tweets
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When

to the streetsΧ

bring its Open Happiness brand promise

they turned to us.

Coke decided to
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We developed and populated the city with Happiness Globes at the Avenue of 

Americas Street Fair, to serve as a branded oasis amongst the chaos of the Big Apple.
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Once inside, visitors were treated to Coca-Cola products, Coke-ǘƘŜƳŜŘ ŀǊǘ ŎǊŜŀǘŜŘ ōȅ ǎƻƳŜ ƻŦ ǘƘŜ ŎƛǘȅΩǎ hottest up and-coming artists, 

and chill vibes provided by popular NYC DJs. Not to mention wi-fi-enabled lounge areas complete with streaming television services 

where everyday New Yorkers could sit back, relax, and open a moment of happiness for themselves.


